Petja Grafenauer Krnc: Tourists Welcome

11 July – 31 July 2007

Joze Pucnik Ljubljana Airport

The new terminal building

With her site-specific interventions Jasmina Cibic continuously enters into the public systems of transitional spaces, which are without specific territorial value and on account of that, nearly imperceptible to their visitors/users/spectators.

The artist does not create art(istic) situations within which she would only secondarily insert the user/spectator, but inhabits her projects into existing social schemes, already created spaces within which the given intervention breaks with the normal flow of events.

With the project »Tourists Welcome«, which was produced with support of the Aerodrom Ljubljana, d.d. and in co production with Galerija Ganes Pratt Ljubljana, the art work enters into a public space, a system of the newly built international airport terminal which has been on 7 June 2007 accidentally renamed by the Slovenian government from “Brnik Airport” to “Joze Pucnik Ljubljana Airport”, after the communist-era dissident and former president of the Slovenian Democratic Party (SDS), previously the Social Democratic Party of Slovenia. 

Airport terminals are transitional spaces, gates between static territorial coordinates. They are non places, characterised with the absence of being and on the other hand with their transience offer the possibility of entering the Other space. These are spaces where expectations, desires and imagination begin and end. These facts are well embedded within the consciousness of advertising strategies, which instigate the casual passer-by with words of splendour and seemingly uncharted but in reality precisely outlined crossings, which operates within the frames of the existing economic, political and ideological discourse. 

The space can exist only within the framework of the social context, which creates it. With the artist’s intervention into the system such as an airport terminal, with the appropriation of fixed strategies of the system itself and at the same time with the insertion of the unexpected, the ruptures and perforations within which the ideology becomes visible are unveiled.

The advertising space of the airport terminal is evacuated and substituted with a series of drawings. Their installation is mimicking the common notifications used within marketing strategies, which invite one to visit the proposed exotic destinations. But the artworks already with their, for this context uncommon medium, indicate the proposed difference. The images which are realised after the artist's description of imaginary places by the police sketcher Boris Trobec, are based on the »Dictionary of Imaginary Places«, an encyclopaedic volume which cites more than 1200 entries but does not include heavens or hells, places in the future or those outside of planet Earth.

The drawing is factual, detailed. It is based on the given description of the artist's imagination of as if an existing reality, where the poles of the subjectivity of the medium and the objectivity of realisation pose the two sides of the medal: the depicted scenarios do not exist, but it is possible to think them, to depict them as if they would. Placed within the architectonical form of the airport terminal they form the element of surprise which at the same time asks what exotic is still possible and where does it take place. Within reality, fiction, subject or space?

The additional element of the installation is the neon signage which with its installation and medium takes onboard the function of mock advertisement slogans. The illuminated words of affirmation have the primary function of attracting the consuming tourist toward unknown destinations, whereas now they stand alone, merely as citations that have lost all specificity and hang thinly in the air cleansed of their territorial belonging. They are abstracted until the limit of recognition, which is enhanced with their emergence within a non-space. It is here that this misse en scène begins to open the field of the imaginary and at the same time reflect upon the strategies and tactics of the advertising structures.

As the only performative element of the project, we encounter the Slovene Police Orchestra, which performs Donna Summer’s “I feel love” (which coincides with the new Slovene national slogan) and brings into this paradigm of a system an additional punctum of a sharp rupture with the expected, carefully structured unfolding of this meta-spectacle. The performance plays ironically with the advertising attempt of a re-definition and re-branding of a state, where the historical facts are overwritten and newly formulated myths exposed. The uniformed orchestra, which as ideological machinery loops its performance, additionally induces for the opaqueness to rupture and disclose its underlying ideology.
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