Matjaž Brulc: Tourists Welcome or How the Myth Loses its Grounds

In spite of the fact that Slovenia as an independent state is coming of age, it is difficult to resist the feeling that its identity coordinates are remaining undefined to a certain degree. And if the truth reveals itself only through the gaze of the Other, then how one sees oneself is of a lesser importance. The objective logic, or what still remains of it, is the result of external judgement which functions independently from those in question. It is only when the outside gaze overlaps with the one which functions from within, that the collective longing is fulfilled. But at the same time, one can not disregard that the offering and the demanding gaze are on both sides being executed with the help of mutable ideological constructions. It is at this point that we meet the practice of Jasmina Cibic, who focuses her research onto the mechanisms, which under the umbrella term of ideology, define the characteristics and values of a certain space.

Cibic's research has already in previous projects exposed certain aspects of the tourist industry's functioning, which is based on the »supply and demand« factors of new and authentic experiences, where the knot of antagonism was forming exactly at the cross roads between the expected and the actual, between utopia and the real  (or what remains of it). Within the project »Tourists Welcome«, Cibic takes a step further: the gallery space is now completely abolished and substituted with a transitory space, which serves an actual purpose and is not primarily channelled toward an aesthetic and critical consumption. Alongside its specifics the airport terminal furthermore functions as an incubator of a genuine Experience of an authentic spectator – a passenger. The chosen, extremely minimal artistic language, which all along its lines adapts to the structure of its architectonical setting, uses the same communications channels that are common to public spaces (or what remains of them) and is as such fully melted with the context of the space of its uttering. The artwork in this way does not perform in all its autonomy, but subordinates itself to the demands of functionality of a concrete space. With disclosing the weak points from within, it sabotages the established patterns of the agency of the same space and with this of its extended system of surrounding.  

»Tourists Welcome« does not offer solutions which would meet an existing demand in compliance with the marketing legitimacy connected to the problems of the articulation of national identity, or for that matter with the trading of the brand which answers to the name of State. Furthermore Cibic's accession does not aim at the self sufficient irony of the pertinent categories, but at the research of their functionality, reinstated through advertising strategies – it is because of this that the sociological dimension of the project does not remain hidden and even less does its communicative investigation.

At this point the promised destination, the final objective of the actual passenger or spectator, evaporates into a phantasm landscape beyond the given reality, which is suggested by the airport terminal. The latter is due to its specifics namely embedded within a sort of a meta-space, between earth and sky, between the territorial determinants of a State and its own negation, between outside and inside. Cibic is well aware of its complex characteristics as well as of the intensified perception which it subsequently renders possible. By exposing a series of neon signs citing a collection of affirmative tourist slogans the artist despite their universal but at the same time nondescript vocabulary undoubtedly attains the effect of perplexity of the viewer.

The advertising space within the terminal building is substituted with material, which offers visual information about the inquest of a possibility of a fantasy: a series of drawings made after Karl May's novel »In the Gorges of the Balkans. The fragility and the unfinished nature of every real cognition is emphasised with the medium of execution, and consequently accentuates the question of the role of an artist as the mediator of an Experience. The drawings were realised in collaboration with the police sketcher Boris Trobec after the artist's description of the scenes, landscapes, cities and architecture from May's novel: the signifier loop is thus pulled tight twice around the interpretation procedure of a specific Experience which was in this case never really underwent by its inaugurator Karl May. The artwork in such a way strips bare the construction of myth and its possible further modifications, which deposit themselves as one of the leading strategies of reformation of (no longer relevant) identities within the game of the marketing spectacle.

 

The latter is within Cibic's project decomposed into three units of equal emphasis which reinstate a common principle. As the last act of this paradigm of a spectacle, what is being offered to its user, is the appearance of the Slovene Police Orchestra which by performing in loop Donna Summer's »I feel love« (which coincides with the new official Slovene economic and tourist slogan) negates its common protocol function – the apparently enigmatic nature of the song for its given context presents another stimulant which brings one toward rethinking the nature of the offered phantasm as well as of the mechanisms which render it possible in its given form.

